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Twitter

Top Performing Post by Engagement Rate (1.43%):

Engagement Rate: 0.27%

. You know it's going to be a great week when you see
Content Themes: desks set up with gear awaiting a new group of

for their first day at work

36.2% HR/Talent | B
34.5% Press/Speaking
12.1% Informational
10.3% Brand

6.9% Product

Content engagement spread widely - HR/Talent, Press, and
Informational content accounted for most engaging content



I n Stag ra l I I Top Performing Post by Engagement Rate (41.5%, including views):
@ passwordless * Follow

@ passwordless Fast's original story,
revealed by @domm

Engagement Rate: 11.66%*

Content Themes: B aee

42" adamoldham Brilliant brotherl!

% an

85% HR/Talent

,  shaneal6s Fast £ T-shirt in one

d click please 3 ®

10% Press/Speaking ’
as

> 0:00/524

5% Product
Press/Speaking posts earned +12.5% engagement over HR/Talent posts

Product posts earned +6.2% engagement over HR/Talent posts

*Video views counted as Engagements



LinkedIn

Engagement Rate: 0.27%
Content Themes:
95.2% HR/Talent
4.8% Press/Speaking

HR/Talent posts earned +0.18% engagement over
press posts, though not surprising as most posts
were HR/Talent

Top Performing Posts by Engagement Rate (both 0.79%):

E Fast + Follow ===
3mo- @

If you've worked on apps or platforms that have crossed the threshold of 10M MAU
as a Senior Data Engineer, we want to talk to you

#dataengineer

Lever Hire
© 141 Comment

Fast
Fast 910 followers
4mo « Edited + @

Are you passionate about using React and Frontend development? Apply online
below and we'll be happy to meet with you. We have full-time and contract spots
for senior talent available #reactnative #reactjs #reactjsdeveloper

Senior Frontend Engineer (React)
[EBW .o, Remote OR US

o



Competitor Landscape: Shopify

) Shopify
80,038 followers
mo- @
“I've experienced more growth at Shopify than | have anywhere else. | attribute a lot
of that to the people | work with every day, who have given me countless

PY S h a rl n g Sto rl es Of em p I oyees DB 1o Sashy Al Ui catiG A leadersip sKIlE BEyoTa

what | thought | was capable of. | can always rely on my team and my lead for
support, compassion, and much-needed laughs. | came to Shopify because of the

(#LifeAtShopify), still hitting talent oo o oo

in different way 9= - A

e Fun, relatable brand voice on b
Twitter

e Taking part in ongoing memes and
news

e Engaging in global dialogue by e -
highlighting customers using ] . A pg \H
Shopify product 1

e Utilizes popular content formats S eI ReVENUE BY 5o

Mask Makers Club , 7 Dl_.lBING CoVvID-19 |
(video, copy, images) that people ' : =

are used to seeing

Shopify @
wears* dammit, EVERYONE WHERE A MASK! | need that edit button.

) shopify & - Follow

Shopify &
Here’s a marketplace for masks in the meantime e

y  shopify & How This Skincare Brand
Increased Their Revenue by 30%
During COVID-19

= As department stores in Singapore
started to shi e to
knew

HOW THIS SKINCARE

1



Competitor Landscape: Square

E Squar
2w @

We examined payments data to determine how COVID-19 has affected payments
behavior and whether a global pandemic can accelerate a tangible shift at the

Consistent brand handle across
netWOrkS O] Square? the full report be\o‘w.
Showing full support for social T

justice movements - repurposed all EEETETEN. oM e hm ot

highlighted Instagram stories to =
support Black-owned businesses :

using Square product &) e ’ e
Invests in research studies and o
publishes reports to create more

media buzz tangentially related to sEREIEEL RN

signs calling for the end of racial injustice il / Small business is perfect.
and police brutally of the 1992 LA Riots. My 3
Blackness has never been afraid to be

authentic and very much present. My
roduc e

who | am: Intelligent, Proud, Strong, Royalty!

Alisha Bland

SAN FRANCISCO, CA

“ square ¢ IR KA -

My Blackness is Resilient. I'm the second « [ 1,033 posts 101k followers 2,074 following

squ.re/bio



